BRIEF

Objective: How best can the website compliment the activities of the organisation.

Please refer to the website www.websuburb.com.au for guidance to complete the design brief.

The Organisation

Background: A brief description of mission, activities, problems and opportunities of the organisation.

e.g. WebSuburb leads clients to achieve more from software and internet solutions. We teach our clients how to use software and internet to improve efficiency and generate new business.
Objectives: What does the organisation want to achieve with a website? What are the aims, expectations and needs.
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e.g. WebSuburb uses it’s website to support clients and licencees with a knowledge base, help desk and training. The database behind the website aims to log activities, prompt licencees to resolve actions and provide transparency to clients on progress with jobs.
The Organisation

Purpose of website: Why do customers and potential customers need a website? What problem do they expect to solve by coming to the site?
e.g. WebSuburb clients have 24/7 access to monitor progress on jobs. Potential customers can see that this is a viable choice to satisfy their needs and wants.
Target audience: Who are we talking to? Who they are, what they do and think.

Demographic (Age, Income, Geography) and Psychographic (What is their behaviour?)

e.g. WebSuburb clients are club officials (part time volunteers, limited budget, mostly unskilled), sme owners and managers  (time poor, usually other priorities, semi-skilled) and licencees (independent business owners focused on leading clients)
What have consumers seen before? eg WebSuburb 38 questions brochure or other collateral
Reference material: Of the company or any site the client finds appealing or doesn’t.

What do people think of the brand now? ( How do we want the brand to be perceived?
eg WebSuburb local expertise backed by national experts.
What is the brand personality? In three words only.

eg quiet achievers
How would we speak to consumers? What makes our brand different from competitors?

eg WebSuburb only local support and expertise backed by national experts
Mandatories: Any specific content requirements. Need any collateral to reinforce branding?

eg WebSuburb provides log in for registered users, shopping cart, contact form
Email Setup details: Names of email account users.

Success measurement: How will the success of the website be measured? e.g. 50 unique visitors per month after 6 months.
Timing/Milestones/Deadlines: Consider how this will interact with other projects in the organisation. 
Eg new product launch Stage 1- Wireframe Stage two-Content etc.
Budgets:

Approval:

Design Rationale

Colours: We have chosen the colours because …

Imagery: We have chosen to use the following imagery because …






